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Perceived Threat: Suspected of holding corporate industry responsible for their actions

ATTENTION BUSINESS LEADERS: This group is aggressively active and highly
effective at realigning corporate values with American values!
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Since 1985, Rainforest Action Network (RAN) has
successfully pressured some of the most powerful
corporations in the world to transform their policies to
promote environmental protection and human rights.

RAN’s markets-based approach to grassroots activism has
helped convince more than 400 leading companies such
as Citi, JPMorgan Chase, Goldman Sachs, Boise Cascade,
Home Depot and Burger King to adopt environmental
policies. With the aid of a network that includes thousands
of volunteers, activists and supporters, RAN has helped
protect millions of acres of forests and diverted hundreds of
millions of dollars in capital away from destructive investment
projects around the world.

RAN’s campaigns are predicated on the notion that corpo-
rate executives have the power to make a positive differ-
ence in the world by confronting the most challenging is-
sues facing civil society: global warming, addiction to dirty
energy, rampant deforestation, and disenfranchisement of
Indigenous populations. RAN’s objectives are consistent
with overwhelming scientific consensus and reflect growing
levels of public support calling for immediate action from
decision-makers.

RAN is known for its aggressive approach to activism. Its
tactics—which include demonstrations, strategic advertising,
shareholder resolutions, banner hangs, and infiltration of
trade events and conventions—are aimed at highlighting
the role of corporations in planetary destruction. RAN has
repeatedly utilized the media to disseminate its message
across wide demographics and to generate negative publicity
for companies it targets.

to break America’s oil addiction, reduce our reliance on coal,
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While RAN’s tactics may appear subversive, our observations
reveal that the organization is quite reasonable in its approach
and committed to finding solutions that directly address
complex environmental problems. While controversial at
times, they are also collaborative; they invite decision-
makers to become a part of the solution, and they are
achieving remarkable results.

Support for RAN’s work is also on the rise. While RAN main-
tains a solid grassroots network rooted in the environmental
and social justice movements, the organization continues to
form alliances with responsible business leaders, socially
responsible investors, Indigenous communities, leading opin-
ion makers and pop-culture celebrities. External polls indicate
that the public is aligned with RAN’s objectives while
organizations such as the National Academy of Sciences and
the UN Intergovernmental Panel on Climate Change (IPCC)
state unequivocally that the scientific consensus is that
Earth’s climate is being affected by human activities.

For these reasons, RAN should be taken very seriously by any corporation

profiting from the destruction of the environment. We encourage all

1 i environmentally negligent companies to take any and all steps necessary to
: (SEE PACE 18-2%) remedy their situation, or be held accountable for their actions by RAN.
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SURVEILLANCE ON THE RAINFOREST AGRIBUSINESS CAMPAIGN

Internal communications suggest that starting as early as 2005, RAN was considering mounting a campaign targeting
U.S. agribusiness for its role in expanding soy and palm oil production in the rainforests of South America, Southeast
Asia, the Pacific Rim and Africa. Details from a staff-wide excursion to an impacted area of the Brazilian Amazon in
Oct. 2005 have recently come to light, revealing that strategy discussions regarding the launch of such a campaign were
held with key allies. While little additional information has been made public concerning the specifics of these activities,
a July 2006 article in The Wall Street Journal alluded to a pending RAN campaign targeting U.S. agribusiness while an
interview published in the Nov. 2006 edition of Forest News Watch mentioned Archer Daniels Midland (ADM), Bunge
and Cargill as likely targets. It has also been discovered that RAN has been aggressively fund raising in anticipation of

this new campaign with the support of celebrities and acclaimed human rights activist Anita Roddick.
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Mr. Brums I8 execuliee dirscior ol the
Rainforest Acthon Network, & serappy
igromp of liberal activists who combine
anticorporate guerrilla tacties with
high-leve] corporale engagemesi le
achieve some surprising results,

This is the grosp whose members
chained themselves o wood piles in
Home Depol slores. before guiting the
company to stop selling old-growth
lmmbee. They shadowed former Citi-
group CED Sandy Weill on his travels
before getting him to sign on i eoo-
Friendly lending principles. And Lhey
pat “Wanted" posters with former J.P.
Maergan Chase CEQ Willism Harrison's
pieture on them througheut his Green-
wich, Conn., neighborbood to shame
him info & similar agreement.

Mow, hir. Brune has pot Ford- and its
CEO af the same name—at the top of his
target list. Mir. Brans argues that ghobal
warming is the greslest threat 1o the

thin labbying & dysfunectional govern.
ment. In their offices bere, Mr Brune
and his team are plotling thefr next
seps in a mulliyear campaign against
the auto maker, which ibey plan io con-
tirue until Ford commits (o sebstantiz]
improvements in the el efficiency of
s flesi.

Their plan s to stage st losst one
highly visikle event each menth, using
celebrithes, advertisements, probests,
civil disobedience and other spectacies
staged with Lhe help of the Buwcius
Baciaty, filled with veterans of the an-
tiglobalization protests. While be won't
dischoan specifics, plans include target-
fing a bop Ford shareholder.

The folks at Pord insist the Rainfos.
eal campalgn b5 having no effect on
their busisess. Bat that dossn’t bother
Me Brune. He says that, whatever the
canss, Ford's sales ane nose-dhving. And
he sy “Every company sijs we ans

make sure Ford dossn't eave in Lo the
AFA,

Then there is the ewrgrowing
gaggle of more mainstream activisis,
like Patricks Wolf - known to her co-
workers &3 “Sister Pai® - who runs the
Interfaith Center on Corporaiz Re-
sponaibility. Sister Pat s ber group s
“engaging” with Pord on human righis,
glohial lsbor standards amd HIV-AIDS,
us well ms global warming.

Mr Brupe, the American Family
Association and Sister Pat are all bit
players in the diverse sew thal makoes
trying to engineer a turnaround st &
hig pablic company like Pord in today’s
corporabe emvironment soch a severe
challenge. [t's not encugh to stanch
the flow af red ink -- FPord b bost §1.8
billion on its North American opsra-
tiora in the first half of this year alone
-~ or just negotiate with the United Auto
Warkers uRdon I Bas to be done while

supsrable chatacles. The biggest: Ford,
like GM, is effectively owmed by the
AW, whose membaers are due billions
in pension and kealth benefits. Any of-
fort lo transfer ihe company Lo private
owmeTs ekget b0 increase the companmy's
debt and carm outsize returmns weld
create & legal quagmire. And anticipat-
img that quagmire, banks would likely
balk st lending meney for the effont

Moreover, il's far from closr that &
buyoui would protect Ford from the
likes of Mr Brume. He recognizes the
méed b0 make private companies feel
the heat and has alresdy chosen one
for his mext target: Cargill The feod
company buys soybeans from Brazil,
und Mr. Brune says that's leading to
deforestation. (A Cargill representatie
sa¥s the scompany is part of an agres
ment anpoanced this week W curb de-
forestation due to soy planting In the
Amazon. )
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Known Objectives of the Old Growth Campaign:

RAN’s Old Growth Campaign works to protect endan-
gered forests, promote sustainable and democratic econo-
mies, and protect Indigenous rights. By shining a spotlight
on the companies that back outdated, destructive logging
methods, we are mobilizing the power of public opinion to
hold the corporate sector accountable to protecting our
forests and our future.

The Old Growth Campaign continues to target Seattle-
based Weyerhaeuser Corporation, the largest lumber com-
pany in the world. Weyerhaeuser obtains large quantities
of wood by clear-cutting Canada’s Boreal forest. More
than 10 times the size of California, the Boreal stretches

souRce g 22 LA % L )

across North America from Alaska to the Atlantic Ocean
and forms part of a ring of forest that encircles the entire
planet just below the Arctic tundra. It is also the largest
terrestrial storehouse of organic carbon - a critical defense
against global warming.

In northwest Ontario’s stretch of Boreal forest, where
Weyerhaeuser owns and operates a major mill that obtains
wood from the traditional territory of the Grassy Narrows
First Nation, RAN has teamed with the Grassy Narrows
community to demand that Weyerhaeuser respect their
rights and stop logging their land without free, prior and
informed consent.

1. Grassy Narrows: Grassroots organizing and strategic activities to protect traditional land

CIB surveillance indicates that RAN has cultivated chapters in Seattle, Los Angeles and Washington, D.C.
— locales which serve as strategic areas to pressure homebuilding subsidiaries of Weyerhaeuser that use wood
clear-cut from Grassy Narrows without the community’s consent. The Los Angeles chapter has partnered with
anti-sprawl activists to organize demonstrations against Weyerhaeuser-owned Pardee Homes and to educate
potential homebuyers about clear-cut logging and human rights abuses in Grassy Narrows. In Seattle, CIB agents
trailed the local chapter as they canvassed door-to-door in neighborhoods built by Weyerhaeuser subsidiary
Quadrant Homes. Similarly, RAN activists in D.C. have been observed visiting sales offices of Weyerhaeuser
subsidiary Winchester Homes and canvassing homeowners throughout the beltway to demand an end to destructive
logging practices and respect for Indigenous rights.

In Canada, RAN’s presence is strong and well-documented. The group’s partnership with Grassy Narrows has
garnered significant media attention and popular support throughout the country. On July 13, RAN made national
headlines when more than 100 activists blocked the Trans-Canada Highway in support of Grassy Narrows’ call for
a moratorium on logging within their community. A similar blockade followed near Weyerhaeuser’s Kenora saw-
mill, where 2,500 trees are hauled out of clear cuts each day. The blockades were organized by more than a dozen
activists from RAN and other organizations who lived and worked with Grassy Narrows community members
during the summer. These activists have since become lead organizers for the campaign in key Canadian cities
such as Toronto, Guelph and Winnipeg. These combined operations have significantly increased the profile and
reputation of RAN’s work with First Nations communities in Canada and will surely aid further collaborations with
affected communities throughout the Boreal region.
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2. Weverhaeuser: Drew attention to destructive logging
practices leading up to annual general meeting

Grassy Narrows community leaders collaborated with RAN to
stage a series of events leading up to Weyerhaeuser’s annual
general meeting this past April. In March, a “Road to Seattle”
tour stopped in seven cities from northern Ontario to Seattle,
Wash., and featured testimonials from Grassy Narrows community
leaders about their fight to protect their culture, forests, and the
right to self-determination on their traditional territory. In Seattle,
the same individuals were observed with RAN activists outside the
Built Green Annual Conference, educating builders and protesting
Quadrant Homes’ use of wood stolen from their territory. On April
14, they joined with activists and supporters to occupy the rooftop
of a model Quadrant Home in Bothel, Wash. The protesters draped
a banner from the roof that read: “Weyerhaeuser: We’ll Leave Your
Home When You Leave Ours.” The action resulted in extensive
television and print news coverage across the region.

In April 2007, RAN helped publicize a fact-finding delegation to
Grassy Narrows by Amnesty International which implicated Wey-
erhaeuser in human rights abuses. RAN has also sent letters to hun-
dreds of responsible investors throughout Canada and the United
States detailing the extent of Weyerhaeuser’s environmental and
human rights violations.

On April 20 at approximately 8:00 a.m., one day prior to
Weyerhaeuser’s annual general meeting, RAN activists were ob-
served scaling Quadrant Homes’ headquarters in Bellevue, Wash.
The activists unfurled a giant banner reading: “Weyerhaeuser:
Human Rights Abuser.” The action stopped traffic on US-101, and
the ensuing media frenzy resulted in Weyerhaeuser forcibly remov-
ing several shareholders with suspected ties to RAN from the next
day’s meeting. Concerns about Grassy Narrows and a resolution
requesting “a feasibility assessment to suspend wood procurement
from Grassy Narrows’ territory until the free, prior and informed
consent of the community has been established” dominated
discussion at the meeting.

RAINFOREST ACTION NETWORK
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The Global Finance Campaign works to redirect the
global economic system away from environmentally and
socially destructive activities and into clean, sustainable,
and socially just alternatives. Since 2000, RAN’s Global
Finance Campaign has successfully challenged the
world’s largest banks — including Citi, Bank of America,
JPMorgan Chase, Goldman Sachs and Toronto Dominion
(TD) - to fund a future in which the environment is
protected and human rights are respected.

Dirty coal plants, destructive oil pipelines and unsustain-
able logging operations are all contingent on one thing: the
financial support of major banks. In 2004, Citi (formerly
Citigroup) became the first bank to adopt a comprehensive
environmental policy to guide its lending practices, a step

T

many other banks have since taken. These polici s have
resulted in significant environmental protections, but they
do not address the most pressing environmental and social
problem of our time: global warming.

By blending inside negotiation with markets pressure,
RAN’s Global Finance team is pushing banks to stop
Jfunding coal development and other carbon-intensive
projects that contribute heavily to global climate change,
and to elicit meaningful emission reduction targets for their
operations and investments. In addition, RAN monitors
the compliance of banks with existing international base
standards such as the Equator Principles through our
steering committee role with BankTrack, a close network
of international allies tracking private sector investment.

As a coalition of more than 50 Texas businesses, 31 municipalities, church groups, citizens
and numerous local and national environmental organizations united in opposition to TXU’s
plan, RAN strategically targeted TXU’s financiers. On December 14, 2006, RAN issued an
“Investor’s Briefing” to 54 banks around the world accompanied by letters urging them not
to fund TXU’s proposal. The letters, from RAN’s executive director Michael Brune, called
the TXU project a “risky transaction” and warned that in addition to the significant climate
concerns, the expansion of the coal industry “is associated with destructive and unsafe methods
of extraction, as well as the harmful local impacts of mercury and nitrogen oxide pollution.”
More than 20 banks responded that they would not finance the proposed plants.

RAN then turned its attention to the project’s three lead arrangers: Citi, Morgan Stanley and
Merrill Lynch. Activists were observed in cities across the U.S. working in collaboration
with Billionaires for Coal, an offshoot of the Billionaires for Bush parody street theatre
group. Dressed in suits and stovepipe hats emblazoned with the TXU logo, the Billionaires
for Coal gathered outside bank branches across the country, using comedy and entertainment
to help spark public outrage over TXU’s massive proposal. The actions gained the attention
of corporate decision-makers within the banking industry and led to high-profile stories in
Fortune, The New York Times and The Wall Street Journal.

In March, CIB agents intercepted internal documents revealing a massive escalation in
RAN’s campaign consisting of several direct actions meant to coincide with impending
court dates and legislative hearings on each of TXU’s proposed coal plants.

These actions were averted without incident when news of an 11th hour private equity
takeover of TXU was announced - the largest corporate buyout in history - with part of the
agreement calling for a scale-back in the number of proposed coal plants from 11 to three.
While the final details of the transfer are in flux, there is little doubt that RAN’s pressure
campaign played a large role in derailing TXU’s plans.

The Global Finance Campaign gaining influence in Canada

Building Domestic Resistance to Mountaintop Removal Coal Minilklg

CIB has been monitoring the activities of RAN’s Global Finance Campaign for several months. Over the course of our
surveillance period, RAN’s efforts to influence banks that fund coal development in the U.S. have escalated, and the coal
industry has responded by redoubling its efforts to promote “clean coal” technology. Through ongoing associations with
regional organizations such as Coal River Mountain Watch, Ohio Valley Environmental Coalition, Mountain Justice, Rising
Tide North America and others, RAN has strengthened its relationships with communities throughout Appalachia and
other regions impacted by destructive mountaintop removal mining. It has enlisted these groups to pressure banks that fund
the coal industry.

The campaign’s first milestone was achieved when banking giant Wells Fargo dropped its financial support for Massey Energy—
one of the most prominent practitioners of mountaintop removal coal mining. The development resulted from several months
of grassroots tactics such as advocacy letters, online actions, nonviolent demonstrations, street theater, shareholder activism
and media outreach. The event signaled the beginning of a growing movement connecting financial institutions directly to
the destructive impacts of mountaintop removal strip mining.

In Sept. 2006, RAN joined the movement to stop Texas utility company TXU from developing 11 new pulverized coal-fired
power plants, part of the the first wave of 150 proposed to be built throughout the U.S. as part of the Bush administration’s
energy plan. The 78 million tons of greenhouse gas emissions emitted by these plants would be:

- Tantamount to putting 14 million new cars on the road.
- Greater than the GHG emissions of 21 U.S. states.

- Larger than the total GHG emissions of several countries, including New Zealand,
Denmark, Ireland and Sweden.

- Larger than Japan’s entire emission reduction commitment under the Kyoto Protocol.
- Twice as large as Canada’s Kyoto emission reduction commitment.

- More than 80 percent of the UK’s Kyoto emission reduction commitment.

CIB analysis indicates that as early as 2005, RAN was building grassroots support in order
to challenge the top five Canadian banks to develop policies that protect endangered forests,
prevent climate change, and promote human rights. In June 2007, following the release of
RAN’s report, TD: Banking on Destruction, TD Bank became the first Canadian bank to
adopt a comprehensive environmental policy to guide its financing and operations and the
first bank to recognize the rights of Indigenous Peoples to free, prior and informed consent
over industrial projects in their traditional territories. This development is seen widely as the
beginning of an industry-wide shift in Canadian banks’ approach to environmental matters.

In Dec. 2006, RAN identified Royal Bank of Canada (RBC) and Scotiabank’s potential
participation in the $11 billion syndication to finance TXU’s planned construction of 11
new coal-fired power plants. RAN appeared on Canadian national TV and radio to inform
Canadians and encourage the two banks to avoid financing the project. Our sources tell us
that RAN received assurances from senior RBC and Scotiabank management that neither
would be funding the project.

Update: CIB informants report rumors that the Global Finance Campaign
may soon announce a targeted effort against Citi and Bank of America for
their roles in funding new coal-fired power plants and mountaintop removal
coal mining. We will monitor this potential development closely and include
an update in our next surveillance report.
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July 8, 2006: Paoli, Ind. - RAN and collaborators The Ruckus Society,
Global Exchange, Energy Action Coalition and Oil Change International,
convened a “Freedom From Qil Action Camp” in a remote rural location
near Louisville. The five-day training brought together more than
70 activists, campus organizers, union representatives, as well as
representatives from First Nations and other affected communities
from across North America for what they called “tactical direct action
training” and “strategy skill-sharing” aimed at broadening a
nationwide campaign to break “America’s oil addiction.”

September, 2006: RAN launched a 46-second video entitled “Petrolius,”
a mock petroleum commercial that parodied the pharmaceutical
industry’s marketing practice of glossing over harmful side effects.
The subversive video went viral across the internet, netting high
rankings on respected marketing, blogging, and video sites such
as YouTube, where it garnered tens of thousands of views.
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November 28, 2006. Los Angeles Auto Show: The Freedom From Oil
Campaign pulled off a series of covert actions in front of hundreds of
spectators and media representatives, impeding automakers’ attempts
to paint the event as the “green auto show.” At the keynote address
by General Motors’ CEO Rick Wagoner, RAN and Global Exchange
operatives disguised in business attire gained access to the stage
and demanded that Wagoner put GM’s commitments into writing
by signing a fuel-efficiency pledge. This cheap publicity stunt was
broadcast on TV by CNN, ABC, NBC, and even FOX, and appeared
in many left-leaning newspapers around the world.

RAN continued its shakedown of America’s first industry at the auto
show with more actions exposing the automakers’ previously unno-
ticed lack of commitment to fuel efficiency and alternative, “oil-free”
transportation. A Ford Expedition XXL on display was temporarily
impounded by an outfit of costumed agents supposedly representing
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THE ROAD TO RECOVERY

to create local transportation campaigns; to green municipal qnd ST ARTS IN DETROIT
university vehicle fleets; and to create policies that promot'e wall'cmg, 5 2
biking and mass transportation. We envision a wqud in which . a1 1
people can go to a car dealer and have the option to bu‘y an
affordable, union-made, pollution-free, petroleum-free vehicle.

Known Objectives of the Freedom From Oil Campaign:

40meg =
WHAT
COULD BE x 161 TDDU:EW réﬂ BS
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The Freedom From Oil Campaign, formerly Jumpstart Ford, is
working to end America’s oil addiction, stop oil wars, anc{ curb
global warming by convincing the auto industry to dramatically

j 1 imi 1 emissions.
improve fuel efficiency and eliminate vehicle greenhouse gas T

' FREEDOM
FROM QIL

Our goal is a world with no gasoline stations, no oil-funded
dictatorships, no oil wars, no oil spills, and no oil reﬁn.enes.
We believe everyone should have access to mass transit and better

i o ——

Whether it is Ford, GM, Chrysler or Toyota, one of the ‘aufol-
makers needs to step up and lead the car industry by revolutionizing

FIG. 04.5 - 04.7 DETROIT PROJECTIONS

infrastructure for bicycle transportation. We work with communities  fuel economy.

FIG. 04.1 NEW YORK ATTACK
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FIG. 04.2 - 04.4 L.A. ATTACK

®

October 11, 2006: Through a series of public activities ranging from
local dealer “adoptions” to higher-profile demonstrations, RAN
convinced AutoNation, America’s largest auto dealership group,
to publicly commit to supporting plug-in hybrid electric vehicles
(PHEVs) by taking soft orders (pledges to purchase PHEVs once
they become commercially available) for the ultra-fuel-efficient
vehicles. RAN calls PHEVs the best available alternative to traditional
gas-guzzling vehicles and has mounted heavy pressure on automakers
to mass produce the vehicles. AutoNation’s announcement followed
a series of rolling blockades in which RAN operatives chained
themselves to the entrances of AutoNation-owned Ford dealerships in
Palo Alto, Calif., Houston, Texas, and Ft. Lauderdale, Fla.

RAN’s interest in promoting PHEVs has led to the quiet opening of

a new front of the organization under the name Plug-In Bay Area
(PIBA), a partnership with the national group Plug In Partners. Since
its launch in August 2006, PIBA has spread its message through
so-called “educational” events and employed behind-the-scenes
negotiations to convince local governments and municipalities to sign
on to the campaign promoting PHEVs. The group has already brain-
washed several cities and counties such as San Francisco, Alameda,
Berkeley, Palo Alto and Marin County to support the development
and commercialization of these unnatural, oil-free vehicles. In
addition, PIBA recently formed a partnership with the Silicon Valley
Leadership Group—an influential business organization that represents
major companies in the American technology sector—to promote
PHEVs. It is rumored that even internet giant Google plans to launch
its own initiative touting PHEVs.

Some of RAN’s higher-profile activities occurred at the industry’s
own auto shows. In October, RAN extended Freedom From Oil’s
international reach by co-founding the International 4x4 Network with
groups from Germany, Belgium, Switzerland, France and the United
Kingdom. A RAN campaigner was also observed supporting a protest
at the Paris Motor Show to prevent European automakers from putting
more SUVs on the streets in Europe.

the “Oil Enforcement Agency.” The group’s black uniforms, sunglasses,
and hats adorned with the letters “OEA” looked disturbingly official.
We believe these were the same operatives that had organized an
“Oil Addicts Anonymous” meeting and a Greenwash Car Wash out-
side the venue the previous day. The OEA operatives maintained their
posts by cordoning off the area surrounding the Expedition while
denouncing the vehicle’s contributions to global warming. Combined,
these actions reframed the debate in the media over alternative fuels
and forced journalists to question automakers’ green initiatives.

January 6, 2007. North American International Auto Show in
Detroit, Michigan: In Detroit, Freedom From Oil campaigners again
managed to focus public attention on the auto industry’s poor over-
all fuel economy, plummeting sales and job losses. Outside General
Motors’ pre-show kick-off party, activists projected digital messages
that read “The Road to Recovery Starts in Detroit” and “Stop the
Layoffs. Build Green Cars.” The subversive messages were visible on
sites surrounding the venue.

April 4, 2007. New York Auto Show: RAN operatives infiltrated the
Javits Convention Center, scaled the walls inside the entrance, and
unfurled a 20-foot banner criticizing Toyota’s move into the large
passenger-truck market with the release of its new Tundra. The
banner, which read “Toyota: The Truck That’s Changing the Climate,”
seemed to refer to Toyota’s involvement in lawsuits against states
such as California that are attempting to regulate vehicular green-
house gas emissions. Despite the green credentials Toyota prides
itself on, RAN has manipulated the company’s involvement with
these lawsuits to accuse Toyota of environmental hypocrisy and to
criticize the company’s membership in the Alliance of Automobile
Manufacturers, a lobbying group that represents the Big Six automakers
and has taken the position that responding to global warming is bad
for business.

11 RAINFOREST ACTION NETWORK
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Known Objectives of Tasmanian Camp?i,gn: '
RAN’s work to permanently protect Tasmania’s magnificent
old-growth and high conservation-value forests f(orfz the
destructive and irresponsible logging of Gunns_ Limited
has been primarily based out of RAN'’s office in Tokyo.
Our efforts are focused on moving the Japanese paper
market away from old-growth forest produ.ct,s, begmnmi
with paper products sourced from Tasmama 'S old-gr:owt
temperate rainforests, and toward sustainable alternatives.

ACTIVIST ALERT WAT

FIG. 05.2

Efforts coordinated in Japan are helping.create a future
Jfor Tasmania in which forestry is a susta{nable t(zdustr:y
that benefits the overall economy, mclu‘dmg ’th‘e island’s
latent tourist industry, and respects cittz‘ens rights to
preserve their forests for future generations.

The campaign to protect Tasmania’s irreplac?able anct?nt
Jforests has garnered unprecedented support in Australia.
According to opinion polls, more than 85 Pe,rcent of theh
country favors full protection for Tasmqnta S o.ld-growt
Jorests. However, rather than heed p‘ub.hc senttr‘nemf

and improve its practices, Gunns Limited per.szsts‘ in
destroying Tasmania’s world-class woods and msttgat'tng
lawsuits against ordinary citizens who speak out against

the destruction.
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FIG. 05.3

RAN joined the long-standing battle to protect Tasmania’s
forests in March 2006 by organizing an international day
of action at Australian embassies and consulates around the
world, pointing a finger at the “destructive” logging practic-
es of Gunns Limited. Since that time, RAN operatives have
pressured key purchasers of Gunns’ pulp and paper in Japa-
nese markets while continuing to draw global attention to the
crisis in Tasmania. Their efforts have drawn fierce criticism
from industry-friendly government officials, including Sena-
tor Eric Abetz, a liberal senator from Tasmania who is also
the Minister for Fisheries, Forestry and Conservation. Abety
has criticized RAN’s campaign in Parliament, describing the
group’s attempts to encourage Japanese customers not to
purchase Gunns products as “sheer thuggery.”

October 19, 2006 - RAN presented Australian Senator Bob
Brown with a World Rainforest Award at Revel, the group’s
annual fundraising event in San Francisco. The award was
purportedly for Brown’s willingness to*put his reputation
and career on the line in opposition to Gunns Limited’s log-
ging practices in Tasmania. Senator Brown was the first par-
liamentary leader of the Australian Green Party and is a de-
fendant in the “Gunns 20” case, a lawsuit brought by Gunns
against its most outspoken critics.

November 9, 2006 - With assistance from' the’ World
Temperate Rainforest Network and singer-songwriter Dana
Lyons, RAN delivered more than 4,000 letters and pictures
from children around- the world to Gunns’ annual share-
holder meeting in Launceston, Tasmania. The radicals read
excerpts from the letters aloud to Gunns’ CEO John Gaygand
the .eompany’s shareholders. The letters called on Gay to
stop"fogging Tasmania’s ancient forests and accused him of
poisoning wildlife. Gay was clearly shaken by the letters, as
indicated in his response: “How could (American) children
know about the forestry operations in Tasmania?”

Tension in the meeting also ran high as a result of vigorous
local opposition to Gunns’ plans to build a large new pulp
mill in Tasmania. Opponents claimed the plans were plagued
with factual misrepresentations.

June, 2007 - RAN campaigners from San Francisco tray-
eled to Tokyo where, in collaboration with Japan-based
RAN activists, they hosted three large forums raising public
awareness about the relationship between Tasmanian forest
destruction and the purchasing decisions of J apanese compa-
nies Nippon, Oji Paper and Chu-etsu Pulp. RAN assembled
a panel of experts, including top ecological scientist Peter
McQuillan, Australian NGO leaders and Tasmanian Green
Party leader Peg Putt. Putt rejected Nippon’s claims that
all old-growth forests in Tasmania are protected from log-
ging. Nippon had assured its customers that its woodchips
were FSC-certified based on private correspondence with
industry-friendly Australian government officials and Gunns
Limited. The company expressed concerns that its promises
may have been false.

June 26, 2007 - RAN re-
leased a report documenting
that Nippon Paper is indeed
purchasing wood from old-
growth forests in Tasmania,
despite the company’s assur-
ances to the contrary. RAN’s
report, The Truth Behind
Tasmanian Forest Destruction
and the Japanese Paper Industry, reveals how Japanese
paper companies facilitate the rapid destruction of Tasmania’s
forests by purchasing large amounts of woodchips from
Gunns. The RAN report prompted the publication of a report
by the Australian government, in which it attempted to
deflect the outcry that had resulted.

FIG. 05.4
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Rainforest Action Network (RAN)

October 2006 - June 2007

Jay Lemall, Junior CIB Intelligence Analyst

INVOLVES SUSPECTED CORRUPTION OF MINORS"

RAN’s Grassroots Organizing department is
dedicated to building a broad base of well-trained,
knowledgeable activists to effectively support all
of RAN’s campaign efforts and to build a strong
movement for the environment and social justice.
RAN’s organizing team implements solid systems
and procedures for recruiting, training, and cre-
ating a greater sense of community among our

grassroots. Together, we are building a grassroots

challenge to global corporate power from the

ground up.

SURVEILLANCE OF
GRASSROOTS ACTIVITY

In the last year, RAN has invested heavily in ex-
panding its grassroots base, and its visible growth
is cause for concern. RAN has developed a com-
prehensive program aimed at recruiting, training
and connecting activist groups that support RAN’s
key issues and campaigns. Through its extensive
outreach program and sophisticated online pres-
ence, RAN is rapidly becoming a powerful force
at college campuses across the United States. By
sponsoring training camps around the country, RAN
is increasing activist skills and expertise throughout
its growing network and within the broader move-
ment for social justice. Our observations have found
the following to be among their chief goals:

page 1 of 2
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FIG. 07.2 ACTIVIST TRAININGS

FIG. 07.3 CONFISCATED FLIERS
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Establishing a nationwide network of activist groups

RAN’s organizing efforts seek to cultivate emerging activist com-
munities in key geographical areas that can serve each of its corporate
campaigns. RAN has built close alliances with environmental
organizations such as Student Environmental Action Coalition (SEAC),
the Energy Action Coalition, Rising Tide North America and Mountain
Justice. We have also confirmed that RAN has formed close ties to
networks and key organizers within the new Students for a Democratic
Society (SDS), a multi-issue student-led group with thousands of
members. The number of official RAN chapters continues to grow as
more activists are recruited and trained to work on critical issues in
targeted locales. Intelligence reports have confirmed the existence of
operational RAN chapters in several major U.S. cities, including
Seattle, Los Angeles, New York, Chicago, Austin and Columbus.

Holding activist trainings

RAN has organized and cosponsored more than a dozen activist train-
ings across the U.S. and Canada. RAN employees have participated in
dozens more trainings and action camps and have trained more than
2,500 activists this year alone. Activists are given instruction in cor-
porate campaigning, media, fundraising, non-violent direct action,
facilitation, outreach, and anti-oppression and diversity. RAN also
distributes free training materials on its web site.

Building a youth network

In January 2007, RAN launched its youth program, RAN Youth Sus-
taining the Earth (RYSE), with a new web site aimed at supporting
middle and high school students in their work to protect the planet.
Partnering with the Energy Action Coalition, the RYSE program will
utilize the Campus Climate Challenge campaign to mobilize youth to
advocate for clean energy policies at their schools. RYSE members will
also support RAN campaigns through participation in RAN-sponsored
days of action and through related campaigns at their schools and in
their communities. RYSE organizing efforts are supported by a climate
change curriculum for middle and high school teachers.

Providing tactical support

to elementary school teachers and students

RAN’s education program continues to make inroads into elementary
schools around the world via a curriculum with lesson plans that detail
ways kids can help save endangered forests and fight global warming.
RAN’s “Kids Action Team” component is a major concern due to its
effectiveness at bringing children’s voices to high-profile CEOs in
order to highlight destructive activities around the world.

Establishing a sophisticated online organizing program

RAN’s online action component is one of its strongest assets, giving
supporters the ability to instantaneously voice their opposition and
inform key decision-makers. RAN also utilizes systematized and
targeted communication with its base to inform constituents about
campaign developments while providing them with ways to get
involved in their own communities.

Penetrating the blogosphere

RAN’s popular blog, The Understory (http://understory.ran.org/),
continues to gain popularity, receiving upwards of 1,000 online visits
per day. It has become a crucial source for the latest information on
RAN’s activities while creating active discussions around key issues
related to RAN’s work.

17 RAINFOREST ACTION NETWORK



ADDITIONAL EVIDENGE

FIG. 08.1 ACTIVIST “VALUES”
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ANTI-OPPRESSION PRINCIPLES

RAINFOREST
HOMN NETWORK

Raintorest Action Metwork (RAM] is working towards ensuring thot our words and actions support

the: inherent value and dignity of oll people. We view this as an ongaing process of becoming more
" - accountable 1o our allies, our supporters, and our own beliefs. We are committed to:

* Working with the parspective that social, econamic and environmental issues are

interconnected and interdependent,

" Understanding and learning about systems of oppression and chollenging the power
structures that support those systems and ereale injustices.

* Examining the resources and privileges we have and utilizing them thoughthully,

respectfully, honestly and transparently.

e * Working with the principles of participalory democracy in our meetings and actions
- and recognizing that all pecple should have equal access to decision-making processes.

- * Taking responsibility for equalizing power ond creating o space where all are
encouraged to actively engage, listen, speck and act with respect.

o " Learning about the histeries and struggles of im

as teld by them

pacted communifies and other groups

* Working in sclidarity with communities directly affected by corporate pown:,

" Prioritizing and building eur relationships with impacted communitier and & broad

sacial, and economic justice.

! base of constituents across sociel, economic and polifical boundaries.

" Becaming better allies by helping to build broud-based movemenss for environmental,

* Listening to, learning from and amplifying the voices of our allias,

* Supporting the Principles of Environmental Justice adupted by the Delegates to the

B
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First Mational People of Color Envirenmental Leadership Summit [1991).

We, the stalf, activists, and velunteers of RAN, commit ourselves to working together to embody
the above-stated values. If you share these principles,

we invite you to join us in fulfilling them.

Thase principles wero adoplad in barge part fam the Cammenity Coaliien for Environmental kusfice's Principles of Uniey:
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FIG. 10.1 FINANCIAL FINDINGS

s

KNOWN AGCOMPLIGES

Rainforest Action Network

Etate
ment of Activities STAFF

RAN BOARD OF DIRECTORS

Iear Ended June 30, 2007

ACTIVIST ALERT WATCH

Support and Revenue

Allan Hunt-Badiner

André Carothers

Austin Willacy

James Gollin, Board Chair
Jodie Evans

Ananda Lee Tan, Global Finance Campaigner

Andrea Samulon, Rainforest Agribusiness Campaigner
Annie Sartor, Old Growth Campaigner

Arielle Gingold, Membership Associate

Bill Barclay, Global Finance Campaigner

Martha DiSario Brianna Cayo Cotter, Communications Manager
Michael Klein Brihannala Morgan, Rainforest Agribusiness Campaigner
Pamela Wellner Branden Barber, Development Director

Randall Hayes, President
Scott Price, Treasurer

Brant Olson, Old Growth Campaign Director
Cameron Scott, Communications Manager

Fub 1 Stephen Stevick Dana Clark, Corporate Accountability Director
Fa Ji:ﬂ-ﬁf:::a:tP:::]. He:bar:h 1 f < vl s David Fine, Netvfork Administrator =
Fundraising Events :boe izl i vt 3 1.382,608 PAST BOARD MEMBERS David Sone, Old Growth Campaigner
Grants + r 266.98% Idelisse Malavé Debra Erenberg, Organizing Director
Interest $1.901.900 Nancy Harris Dalwin Eos de Feminis, Director of Finance, Operations and HR
Hot Gadn| Lo TRcace 3 31,470 Irina. Pekarc.:va, Staff Accountant
Other Tne menta 3 &, 108 HONORARY BOARD Jennifer Krill, Program Director
o ] 1,645 Ali MacGraw Jocelyn Cheechoo, Old Growth Campaigner
= Bob Weir Jodie Van Horn, Freedom from Oil Campaigner
Total Suppert and Revenue % 3,629,171 Bonnie Raitt Joshua Kahn Russell, Grassroots Organizer
7 John Densmore Julie Wolk, Grassroots Organizer Lo
Woody Harrelson Kasha Ho’okili Ho, Rainforest Agribusiness Campaign Fellow
Katie Steele, Special Events Manager
Expenses Lauren de Bruyn, Foundations Manager
Leila Salazer-Lopez, Rainforest Agribusiness Campaign Director
F E— Levana Saxon, Education Coordinator, Grassroots Organizer=
Pi:;‘ir: nElf:r“i_:“ ; s * 2,629,152 = I Luke Smith, Webmaster
catlon and Membership s 559.326 Lynn Stone, Development Assistant
Supporting Secvices ' Mgtt Leonard, Global Finance Campaigner
Management and Ge 1 Michael Brune, Executive Director
Fundzaisis REra 5 170,555 Nancy Johnson, Office Manager
& 5 O TOE Nile Malloy, Freedom from Oil Campaigner
Rebecca Tarbotton, Global Finance Campaign Director
Zotal Expenses $ 3,851,813 Robin Beck, Online Organizer

Change in Net Assets
Het Assete at Beginning of Year
Het Assets at End of Year

S i e s

(3 222,202)
4 1,359,081
3 "F."Ij-&-,ﬂﬂ';-

ror a8 complete financiml report by Lamorena &
Chang, contact HAN's Development Office.
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Sam Haswell, Communications Director

Sarah Connolly, Freedom from Oil Campaign Director
Scott Kocino, Membership Manager

Scott Parkin, Global Finance Campaigner

Shannon Coughlin, Program Director

Shannon Laliberte, Development Associate

Somer Huntley, Executive Assistant

Stan Jones, Webmaster

Toben Dilworth, Communications Coordinator
Toyoyuki Kawakami, RAN Japan Representative
Tracy Solum, Protect-an-Acre Program Coordinator

PAST STAFF MEMBERS
David Lee

Glenn Barker

Japhet Els

Jill Gorsky

Naren Gunasekera
m Rachel Allison
i’



KNOWN GOLLABORATORS

PANTHERS

($100,000 AND UP)
Anonymous (2)

DOEN Foundation
Rockefeller Brothers Fund
Gordon & Anita Roddick
Wallace Global Fund

SPIRIT BERRS
($30,000 - $99,999)
Anonymous (2)
Angelica Foundation
Peter & Mimi Buckley
Ecology Grants Limited
Todd Koons
The Forrest & Frances Lattner Foundation
Mental Insight Foundation
Norah Jones
Overbrook Foundation
RSF
TAUPO Community Fund

- Tides Foundation
Marion R. Weber
Winslow Foundation

TIGERS ($10,000 - $29,999)
Anonymous
Louise Aldrich
Dean Alper & Tracy McCulloch
- Alper Family Foundation
Amoeba Music
The Arntz Family Foundation
Carmen Arreola
Lynn & Jerry Babicka
William C. Bannerman Foundation
Laurie & Bill Benenson - The Frances
& Benjamin Benenson Foundation
Elaine C. Burton
Kimo Campbell
- Pohaku Fund of Tides Foundation
Gladys Cofrin
Polly & Randy Cherner
Tim Dattels & Kristine Johnson
Earth Share of California
Firedoll Foundation
Foundation for Deep Ecology
Roy A. Hunt Foundation
Joby, Inc.
Mark Logan & Nico Hailey
Josh Mailman
Timon & Lori Malloy
Peter Neumeier
Max Palevsky
Brian Ratner
Rockefeller Family Fund
Douglas & Ellen Rosenberg
Jozef Ruck & Donna Ito
The Schaffner Family Foundation
Scherman Foundation
Sustainable Solutions Foundation
Andrew Ungerleider & Gay Dillingham
- Livingry Fund of Tides Foundation
Universal Network Television LLC #1
Mary E. Weinmann Charitable
Lead Unitrusts
Ann & David Welborn
Jessica Welborn
Rachel Welborn
West Wind Foundation

ACTIVIST ALERT WATCH

Scott Wilson & Christine Yano - Fidelity
Investments Charitable Gifts Fund
Joel Yanowitz & Amy Metzenbaum
Roy Young & Rosa Venezia
- Nature’s Own

OKAPIS
(65,000 - $9,999)
Grant Abert
Alison Allan
Chuck Blitz
Olivia Boyce-Abel
Cannon Family Foundation
Andre Carothers
Clemens Family Foundation
Herman A. Dobbs, Jr.
Jodie Evans
Justin Ferrari & Maggie Hooks
Barbara J. Fey
Forward Management, LLC
David & Tirzah Friedman
Elizabeth Gordon
Edward & Kathleen Greer
Linda & Jon Gruber
Israel Family Foundation
Virginia Jordan Fund
- RSF Global Community Fund
Bruce Katz - Katz Family Foundation
The Lawrence Foundation
Ann McAlpin
George MclIntyre
Graham & Susan Nash
Scott B. & Patty Price
Bonnie Raitt
Brian Ratner - Jewish Community
Federation of Cleveland
Marjorie & Richard Rogalski
Marsha Rosenbaum & John Irwin
Fred & Alice Stanback
- Foundation for the Carolinas
Frances Stevenson
Michael Ubell & Paula Hawthorn
Randall C. Wallace
Nancy Ward
Working Assets

DOLPHINS ($2,500 - $4,999)
Anonymous (5)
Sharmy & David Altshuler
Tim & Mindy Ariowitsch
As You Sow Foundation
Suzanne Biegel & Daniel Maskit
Sky J. Brooks - Greystone Foundation
Liane Collins
William Cowart
Mark Donohue
eQuilter.com
Linda Filardi & Gary Talarico
Dennis & Pam Fisco
Martin A. Gaehwiler, Jr.
Global Greengrants Fund
Goldman Environmental Foundation
Katie Gunther
Nancy Harris Dalwin

& Geoffrey Dalwin
Jacob Hoffman-Andrews
Allan & Marion Hunt-Badiner
Jane Smith Turner Foundation
Jonathan & Sarah Kahn
The Key Foundation

Jeanie & Murray Kilgour
Kenneth Klassen
Dal LaMagna
Marc & Linda Lawrence Family Trust
Max & Anna Levinson Foundation
Wayne Martinson & Deb Sawyer
Mazal Foundation
John & Sandra McGonigle
The Purple Lady - Barbara J. Meislin Fund
of the Marin Community Foundation
Joe Mellicker & Judith Scheuer
Barbara Meyer
David Neubert
Linda Nicholes & Howard E. Stein
Phillip Periman
& Renata McElroy-Periman
Drummond & Liza Pike
- Chehalis Fund of Tides Foundation
James & Maria Pinkerton
Paul H. Pusey Foundation
Redhorse Constructors, Inc.
J. Rise
Richard & Nancy Robbins
Heyward Robinson & Joanna Mountain
Marian & Eva Rokacz
Family Foundation Trust
Stuart & Julie Rudick
Kevin Shaughnessy
Andrew & Rebecca Stoller
Superior Nut Company, Inc.
Thomas Fund - Princeton Area
Community Foundation
Michael & Amy Tiemann
James Tooley
Gar & Lara Truppelli
Bill & Lynne Twist
Rene & Selene Vega
Emily Welborn
William Blair & Company
Ann Marie & Roger Worthington -
Schwab Fund for Charitable Giving
Ethan Yake

MACAWS ($1,000 - $2,499)

ABC Home & Planet Gifts of Compassion

Anonymous (2)

Stephanie G. Abram

Osten Akesson

Mia J. Allouf

Adrienne Armstrong

Lauren Arnold

Dylan & Ann Baker

The Bennett/Malloy Fund

Michael & Avril Black

Rochelle Bochner

Helen & Joseph Bouscaren

Peter Braus

Mary Brock

Michael & Mary Brune

Frederic & Judith Buechner - Fidelity
Investments Charitable Gift Fund

Debra & Joe Burger

Charlie Cardillo

Angelica E. Cardozo

Thomas Carlino

Caufield Family Foundation

Caulkins Family Foundation

Chaney Family Foundation

Susan Clark & Alex Karras

John Clausen & Frances Edwards
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Clif Bar Inc.

Ben Cohen

Paulette Cole

Luke M. Connolly

Coolidge School

Wendell Covalt

Creative Artists Agency

Harriett Croshy

James K. Cummings

Jessica L. Cummis

Jennifer David

Eric Davies & Karen Davies

Javier Delgado-Ceballos

John & Leslie Neale Densmore
- The Not Just Us Foundation

Jill Dickey & Michael Gollin

Martha DiSario

James G. Doherty

Griswold Draz

Christine M. Duncan

Joanna V. Dunn

April Dyson

Jason Eden

Stanley & Anita Eisenberg

Bob Epstein & Amy Roth

John I. Estes

Evan Fales

Fidelity Investments Charitable Gift Fund

Julia L. Finnigan

Robert & Elizabeth Fisher

NaLani Ford-Peden & Gary Peden

Peter Frank

Friedlander Family Fund

Gabel Foundation - Fidelity
Investments Charitable Gift Fund

Leah K. Gallagher

Annette & Fred Gellert

Gideon Hausner Jewish Day School

Kathleen Gildred

Carin Goldfarb

Lisa & Douglas Goldman Fund

Lynda Goldstein Family Foundation

Gina L. Gollan

Patsy Graham

Ken Greenstein

Gail E. Greiner

Michele A. Grennon

Carol Guber

Catherine Gund

Rachel Hankey

Carolyn Hannigan

Olivia Hansen

RP Harbour

Snowden Henry & Paula lvey

Brian Higgins

Highfield Foundation

The William Talbott Hillman
Foundation, Inc.

David Hills
& Catherine McLaughlin Hills

Kerri Ann Hofer

Amanda Hopkins

Felicity Huffman & William H. Macy

Kimberly Hughes

William Hughson & Monica Lee

Hughson

Wanda John

Jesse D. Johnson

Terry Karl

Eric Katzman

Hall Kern

Brian Kistler

Donna Knight

Kevin Kraus

Jaime A. Krayger

Leonard Kurz

Richard L. Latterell
Nessa Lear

James Levine & Angela Jacobson
Jonah Levy

Larry Lewis

Don & Pamela Lichty
Glen Lindenstadt

Sara Lovell

Elizabeth Lucas

Idelisse Malave

Michael & Kristine Marrale
Matthew Marshall

Roy & Happy Mason
Robert McKay & Anna Hawken
John McKinney & Betsy McKinney
Carey Meredith

Melynda & Russell Miller
John & Sandra Mitchel
Julie Monarch

Bruce & Lucy Moore
James & Susan Moore
Nick & Sloane Morgan
Sigward Moser

Charles Myers

Lisa Myers

Whitney Neill

Thomas J. Nerger

Carol Newell

Sara & Drew Nichols
Chris Noth

James 0'Hara

Holly E. Ojalvo

Austin F. Okie

Andy & Robyn Olyphant
Linda B. Osborne

The Pachamama Alliance
Chris Paine

Julie & Will Parish

Daniel Pelsinger & Regina Villalba
John Perkins

Richard Perl

Elizabeth A. Petropoulos
Phillips Brooks School
Nuri B. Pierce

Welling T. Pope

Judith Randal Hines
Randolph School

lan & Kira Reed - The Harold Sweatt
Foundation

REM/Athens, Ltd.
Thomas Rhett

Caryn G. Robinson

John Rodgers

Tara Romano

David Rosenstein

Mary Rower

Pasha Sadri

Shelby Sanchez

Diego Sanchez-Elia
Betsy Sanders

Diana Sanson

Elizabeth Saul

Timothy Schaffner
Tiffany Schauer & Scott McDonald
Harold Schessler

Richard Allen Schneider

Sara Shank
Tom Shoemaker
Eveline M. Smith
Alexandra Snyder
Mike & Louise Solomon
James Stent
Stoller Family Charitable
Lead Annuity Trust
Philippa Strahm
Amanda Sweet
Sue Thompson
Tides Foundation
Janet & Barry Traub
Trillium Asset Management Corporation
Barbara Tuttle
Unitarian Universalist Congregation
of Columbia
Keri N. Walsh
Mariquita West, M.D.
Western Development & Storage, Inc
Diane Wexler & Bruce Beron
Jenny Weyman
White Cedar Fund
Sue & Leon Wilber
Winky Foundation
Dennis Wise
Arthur Woodruff
Kyle Yarber
Alan J. Zenkert
Kerry Zobel

BUTTERFLIES ($500 - $999)
Anonymous (3)
A.C. Flora High School - Interact
Stephen Adams
Adorers of the Blood of Christ
Dan & Lynne Alper
The American Adventure Service Corps
Anixter-Browning
Family Charitable Foundation
Robert Appel
Edward Arens
Robert Aronson
Louis Asher & Lisa Wersal
Margaret Averyt
Thomas Baldwin
Bill Barclay & Cathy Fogel
Barking Dog Imports
Kathy Barry & Bob Burnett
Richard Barth
Gina Belt
Bonnie Berkeley
Curtis Berkey & Cameron Brown
Jeff Bernholz
Paul & Kathryn Besser
Satara & Tai Bixby -
Creare Fund of Tides Foundation
Greg Bohannan
Ethel Boyer
John Bradley
Bruce Brown, Jr.
Carol Campbell
Thomas Carlino
- Silicon Valley Community Foundation
Andy Castellano
Monique Caulfield
Stephan Chenault
Eloise Christensen
Leila Clark-Riddell
Mitch Cohen
Constellation Fund

Chelsea Cox
Rita Cruz-Suarez
John Cunningham
Paul Daube, Jr.
Mary Detwiler
Chris Diehl
Sarah Doering
Gita Drury
David Dworman
Dr. John R. Ebert
Lydia Edison
Anne Ehrlich
Mark Ehrlich
Erik Ellis
Hamilton & Lillian Emmons
Endeavor Elementary School
ENDOIL
Penni Ericson
Fredrika Evans
Susan M. Falk
- New York Community Trust
Jillian Farwell
Laura Faulkner
Alan Field - Fidelity Investments
Chariable Gift Fund
Scott Fitzmorris
Erin Flynn & Chloe Atkins
Jim Fournier
Lewis Friedman
Friesen & Associates
Peggy Futrell
Kieran Gaffey
David Galin, M.D.
William G. Garrison
Todd & Doreen Gelfand
Mary & Charlie Gibbs
Gindin, Wolson, Simmonds
Brett Glass
Stephen Goldberg & Vickie Goldberg
Sandra Gore
Lee Graber
Grace McWayne School
Bill Green
Bill & Nancy Green
Suzanne Greenberg
Neal Hailey
Jacob Harold
Joel Harrison
Sandra Hay
Michael C. Healey
Nathan Hetrick
Konstanze Hickey
Allen Hirsh
William Hudson
Virginia W. Hughes
Lindsay Humpal
International School of Prague
Holiday Johnson
Justgive.org
Jeremy Kagan
Jurriaan Kamp
Katz Family Foundation
Stephanie Kaza
Barbara T. & C. Lawrence Keller
Jonathan Kilbourn
Katharine L. King
Steven & Melinda King
Noel Kirshenbaum
Charly Kleissner
Patricia Knudsen
Carl W. Kohls

Pamela Krasney

Ellen Labenski

Mark Laity Snyder & Natasha Snyder
Sri Lalitambika

Lamprey River Elementary School
Claudia Langer

Marta Jo Lawrence

Martin Lesak

Liberty Hill Foundation

Lincoln Erdman Elementary School
Walter & Conny Lindley

Kathi K. Lindsay

Peter & Jacqueline Liu

Betty Ludden

Ali MacGraw

Laurance Mackallor

John Malyon

Hillary Marshall

Tony M. Mazurowski

Michael Mazzei

Joel & Jean McCormack

Joe McDonald

Patricia McGinnis

Alida Messinger

James G. Millard

Glen Miller & Andrea Vassallo
Weston Milliken

Moorestown Upper Elementary School
Harriet Moss

Amy Neswald

Michael Nimkoff

Helen Norton

John S. Oehrle

Norman Oliver

Larry Otting

John Paddock & Karen Schwartz
Rick Paine & Lynnaea Lumbard
Palm City Elementary

Eli Pariser

Linda S. Park, Ph.D.

Park Side Elementary School
Paul & Kelly J. Patterson

Judy Perl

Avilla Peterson

Orville Pierson

Caleb Pollack

Bob & Nancy Polsky

Eric Porter

John Randolph

Joanne Rappaport

Roger Richman

Lisa Ringer

RMF Foundation

William & Deborah Roach

Tom Robbins

Virginia & Arthur Robbins
Bruce & Nancy Roberts

S. Rabertson

Rockefeller Philanthropy Advisors
Rockwood Leadership Program
Bruce Ross

Gail & Jonathan Schorsch
Joseph Sedillo

The Serena Fund

Stuart Sherman

Steve Sikes- Nova

Doris Solomon

Ann Spaeth

Special Music School

Nancy Stephens & Rick Rosenthal
Joy Sterling
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Sandy Stinson

Olivier Suzor

Daniel Talbot

Margaretta Taylor

Charles Thompson

Glenn Thompson

Aaron Turkewitz

Unitarian Universalist
Church of Palo Alto

Anne G. Urbauer

Sam Utne

Teilen Vogeler-Knopp

Ryan Walker

James Wannamaker, IlI

John & Ledlie Woolsey

Michael J. Werther

Winston Wheeler

Timothy Wood

John Woolsey

Jonathan Zwickel

BEQUESTS

Leatrice Amsterdam
Carmen Arreola
Fredrika Bernstein
Malvina Botley
Elaine C. Burton
Louise Aldrich
Clarence Coe

Bob DeBolt

Marjorie Devlieg
Robert Kehoe
Elizabeth Kirkpatrick
Herb Lafair

Lois Little

Mary Mantle

Forrest McGregor
Gertrude Melton
Beatrice Myers
Stuart Sherman
Valerie Stone

Burt Tolerton
Howard M. Trueblood
Arthur Woodruff

GIFTS IN-KIND
Absinthe Brasserie & Bar
Acme Bread

Alba Botanica

Alma Rosa Winery

Arbor Sports

John E. Ashley

Avalon Organics

Aveda Corporation
Beach Chalet

Blowfish Sushi
Brassfield Estate Winery
BRIX Restaurant
Centerra Wine Company
Citra Solv, LLC

Clif Bar Inc.

Coates Vineyards

Comet Skateboards
Steve Connolly

Coturri Winery

Arthur Court

Coyuchi, Inc.

Dagoba Organic Chocolate
Martha DiSario

Earthwise Massage

Epic Roots

Equal Exchange

Esalen Institute

Jodie Evans

Fish Brewing Company

Fonda Restaurant & Cocktail Bar
Foreign Cinema

Frey Vineyards

Funky Door Yoga

Jeremiah Ganton

Green Bag Company

Greens Restaurant

Guayaki Sustainable Rainforest
Products

Harbin Hot Springs

David Hills

Jamie Dean Designs

Marina Dunes Resort

McEvoy Ranch

Media Consultants

Mission Bay Worldbeat Beverages
Monterey Bay Aquarium

Napa Wine Company

Nob Hill Spa

Numi Tea

0de Magazine

The Organic Wine Company
Pachamama, A World of Artisans
Patagonia

Peace Coffee

Peak Harvest Foods
Pharmacopia

Planet Dog

Potrero Chiropractors/Health Care
Irving Rabin

Relaxing Ronda

Rico’s Restaurant

Scott Roach

Rockwood Leadership Program
Anthony Sandberg

Elizabeth W. Saul

Sierra Club Mutual Funds
Smith Optics

Mike & Louise Solomon
Southwest Airlines

Steve Silver's Beach Blanket Babylon
Sunce Vinery & Vineyard

Ellen Sussman

Terra Plana

Tesla Motors

Thanksgiving Coffee

The California Cars Initiative
The Natural Dentist

The Republic of Tea

Trattoria Contadina

Turley Wine Cellars

Michael Ubell & Paula Hawthorn
Verve Inc.

Vintage Berkeley

Pam Wellner

Westin St Francis

Whole Foods Market, SOMA
Wild Hog Vineyard

Wildlife Works

Yogi Tea

Zephyr River Expeditions

Zia Natural Skincare

RAINFOREST ACTION NETWORK
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DESIGN: Underground Advertising (www.UndergroundAds.com)
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